What Canadians
Really Think about
Food and Farming
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m Talking to the average Canadian

= Less than 2% of Canadians farm

= Do not know farmers

= 95% buy on taste, price and nutrition
= Do not care about science or studies
= Like “free” “natural” “good old days”
= LOVE animals

= Don’t want to feel guilty about what they eat
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Awareness. Appreciation. Information.

=New leadership model representing thousands of
farmers & associated agri-food businesses

=One stop shopping for info on food & farming

= Funded by membership, donations, sponsorship,
project funding
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u Canadian Attitudes Towards Food & Farming Study 2012

= Building on the previous 2001, 2006, and 2009 waves of the “Farm Issues Survey” conducted
by the Ontario Farm Animal Council (OFAC).

= Six focus groups in three cities across Canada

) | Maximum Statistical MOE (95%
Province | Sample Size
c Interval)
Atlantic 206 +/-6.83%
Quebec 308 +1-5.58%
Ontario 308 +/-5.58%
Manitoba 101 +-9.75%
100 +/- 9.80%
Alberta 101 +-9.75%
British Columbia 105 +/- 9.56%
- Total 1,229 +-2.80%
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' An Evolutionary Approach — 2012

Food Safety

Animal
Health &
Welfare

Economics &
Food
Affordability

Food and
Health
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u What do Canadians think of farming?

Very

negative

1% Don’'t Know

Somewhat

negative
8%

Neither
positive nor
negative
32%
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3% Very positive

11%

Somewhat
positive
45%
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n Ranking of Five Principles of Sustainable Food & Farming

The safety of the food Canadians
eat

‘The overall health of Canadians

The affordability of food in Canada

The Canadian environment, such
as soil, air, water, and biodiversity

The welfare of farm animals in

personally:

| FARM.& FOOD Q16. Please rank the following issues in order of their importance to you

 Most Important Issue 4 Second Most Important  Third Most Important 4 Fourth Most Important & Least Important
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Respondents Who Have Positive Impressions
(rated somewhat/very positive)

2006 (n=1180) 42009 (n=1194) 2012 (n=1229)

British Columbia Alberta Saskatchewan Manitoba Ontario

Q6. What would you say is your overall impression of Canadian agriculture today? Would you say your impression i...
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u Overall Impressions of Canadian Agriculture — By Province

Quebec Atlantic
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u How informed are you about Canadian farming practices?

u Consumer Knowledge of Specific Farm Types

¥ Know a lot about farming practices HKnow a little HKnow very little 4 Know nothing about farming practices

Canadian Beef Cat ing
Canadian Dairy Farming

2012 Canadian Vegetable Farming
(n=1229) €55

Canadian Grain Farming
Canadian Fruit Farming
Canadian Chicken Farming

Canadian Egg Farming

Canadian Greenhouse Farming (flowers or

2009 vegetables)

(n=1194) ]

Canadian Hog Farming

Canadian Fish Farming

Canadian Turkey Farming

Know a lot about farming practices  WKnow alittle i Know very little I Know nothing about farming practices
Canadian Veal Farming

Q9. How well informed would you say you are about Canadian farming practices in general? Would you say you...
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Canadian Fur Farming

2res et ‘ Ipsos Marketing 10

u Do they want to know more? u Animal Welfare — Trend in Attitudes

What Canadians Want To Know More

‘About A farmer's top priority is the care and well-being of their animals 56%
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Interest in Knowing More About R 53%

Farming Practices
61%
Canadian farmers ensure their animals receive proper veterinary care when
Health/ Safety (Net) they are sick >
54%

Farm Products (NET) Animals on Canadian farms are well fed and have access to clean water

Livestock farmers adhere to animal welfare rules set by the government

Treatment of animals and industry regulators

I believe the Canadian livestock farming industry is actively looking for

Farming methods/ techniques ways to improve animal welfare practices

Enviroment (Net) Modern barns provide farm animals with enough room to live comfortably

2006 (n=1180)

142009 (n=1194)

Everything Animals should have the same rights as humans 2012 (n=1229)
Q11. Would you like to know more about farming practices?

Q12. What about farming would you like to learn more about?
s

‘\Ré& OO0D Q27. Please indicate your level of agreement with each of the statements listed below:
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Unaided Criticisms About Farm Animal Welfare

High density/ crowding of animals/ animals are not free-range
Treatment of animals (including cruelty)
Inhumane conditions (including unclean)
Battery/ factory farming

Hormones/ antibiotics fed to animals
Poor feed/ feeding practices

Slaughter processes

Complaints from Animal rights groups
Transportation of animals

Starvation of animals

Other

None

Don't know
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Isl | ARM. & | ‘O0D Q26. What, if any, farm animal welfare criticisms have you heard during the past year? )
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u Impression of Food and Farming Information Sources

n Sources of Information About Food and Farming

Television(Net)

Television program or news

Documentary (movie o television program)
Newspaper (print or online)

Internet (Net)

Websites

Facebook

_ 56%

d as%

P 28%

38%

[ 30%
P 3%
i 9%

Blogs
Twitter

Grocery store/food retailer
Farmer(s)

Magazines (print or online)

Radio

I 2%
P 29%
] 2%
P 2%
P 20%

Agencie:
In-person

Food industry associations
Farmer Associations

Books

18%
P 15%
frd 1%
i 1%
e ux%

Doctors/Nurses/Medical Professionals

You have NOT received any information on these topics
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9%
i 8%
e 3%
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u In Summary

Top3box (5-7)

4 Mid box (4) ¥ Low3box (1-3) 4Don't Know

Friends/Family/Word of Mouth

Farmer(s) 8%
Doctors/Nurses/Medical Professionals ‘ 20% 7% 8

S ———— .
Scientific/Academic Researchers Wl 13%

Teachers/School
Farmer Associations

Consumer Associations

Humane Societies

Environmental Advocacy Groups

Animal Rights/Welfare Advocacy Groups
Food industry associations

Government or Government Agencies

Other

Q15 Please rate your impressions of the different groups and industries in Canada listed below using a scale of 1 to 7

-~
ARy FOOD L SRR o : a
ry Cold, Unfavourable’ impression and 7 means a 'Very Warm, Favourable Impression .
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7% 14%

= Farming and food are not among the top-of-mind issues
“keeping consumers up at night.”

= This research confirms the importance of and value in communicating a holistic
view of sustainable food & farming, including the environment, animal welfare,
food safety, health, and economics and food affordability. Welfare needs to be
considered in context.

= Overall, perceptions of farming have improved significantly since 2006, with
much work to be done to gain the neutral and don't know categories.

= Believability of farmers, veterinarians & researchers is high.

= Canadians know little or nothing about farming and don't know who to ask.
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39,430,177 lé Like

people liked Farmville in 2013.

10.3 million
Canadians

33.5 million
Canadians

3.29 million farms 205,730 farms
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What can you do?
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tual
Farm Tours

I

ba | Pig | Shoop | Turkey | Veal | Ve

H Bridge the Gap with credible information

Know your target audience. Really.
Do the right thing.

Tell people about it. Let’s have a positive
conversation with Canadians about food and farming.

Follow us on Twitter @ farmfoodcare
www.farmfoodcare.org
www.virtualfarmtours.ca

Permission to use this data is granted with credit to
“Farm & Food Care”.
Find the full report on www.farmfoodcare.org
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